
“Education is the Key to a Brighter 
Future for Every Child!” 

 

Invitation to Become a CAP Sponsor Today! 
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What is the Community Alliance Partner (CAP 

Program? 

 

 

  

 

       

 CAP Awarded Georgia PTA’s 2011 Visionary Award 
         Georgia PTAs Highest Award     

 

The Community Alliance Partner (CAP) program 

provides an effective way for businesses to reconnect 

with new and existing customers, develop cooperative 

relationships with schools and school organizations like 

PTA, reward academic achievement of children in the 

community, and provide the community with a way  to 

raise money in support of  schools in the community 

they want to support.   
 



Did You Know? 

 

8 in 10 American cities are in 

financial trouble.* 

*CNNMoney.com, “Some 84% of Cities In Financial Trouble” by Tami Luhby. 

**2010 US Census 

•Communities and schools lack resources 

 

•Educational programs are being cut 

 

•Cuts are not a solution 
 

Children may make up 24% of the population.  But 100% of 

America’s Future!** 



Community Business Also Face Challenges 

 

•Many business owners are worried about the 

future of  their business. 

 

•Technology is advancing faster than business  

 owners can keep up with, leaving them more   

 confused than ever. 

 

 

•Rising debt, higher cost of doing business, and   

 decreasing consumer spending create a very   

 stressful situation for business owners and their 

families. 

 

 

•Many businesses feel the more they spend on  

print advertising the emptier their wallets become 

due to little or no results produced from print ads. 

 

 

 



Most Businesses Are Unknowingly Spending  
Themselves Out of Business! 

Advertising without a developing a way to reconnect with  
customers leads to declining profit margins 

 

Don't Gamble with Your Money! 
*In 2011 business owners invested $131.8 billion on print and 
broadcast ads.  Despite investing so much money into advertising, 
**80% of those companies will fail within 3-6 years of opening. 

 

  *Avertising Age 

**Michael E. Gerber, Small Business Guru, and Author of “The E Myth, Why Most Small Businesses   

    Don’t Work and What to Do About It” 
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Don’t Let This Happen To Your Business 

Local Pizzeria: 
 

•Cost of Print Ad:  $800/Mon. 

•Distribution of Print Ad: 50,000 Homes 

•Coupons Redeemed Per Month: About 50 

•Cost Per Piece: $800/50,000 = 2₵ 
 

•Cost Per Customer: ($800/$50) = $16 
 

•Average Ticket Sales: $5.50  

•No Customer Database:  No way to reconnect with customers 

End Result:   
 

The restaurant spent a lot of money on print ads without developing a way to reconnect with 

customers after they had visited the restaurant.  The restaurant ended up going out of 

business.  In Retrospect, had the restaurant built a customer database, they could have used 

more affordable means of reconnecting with their customers. Instead the restaurant spent 

money on print ad after print ad, only to let their customer slip away after they buy. 
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Provide win-win ways for the community, businesses, and schools to work collectively to ensure that 

schools and school organizations have the resources needed to provide every child with a great 

education. 

Schools & School 
Organizations  in the 

Community 

Businesses 
in 

Community 

People Living 
in the 

Community 

The Communityé. 

ñSupporting Education is the Communityôs Responsibility!ò 

What Is the Objective of the CAP Program? 



How The CAP 

Program Can 

Benefit Your 

Business 



Yearly Subscription to CAP Local 

Store Marketing & Tracking System 
powered by 247econnect.com 

Integrated FREE Edition of iContact 

Email Marketing &Survey System 
powered by iContact 

 

The CAP Program Provides Businesses with the Tools Needed 
to Develop Win-Win Cooperative Relationships with the 

Community, Grow A Community Email Database and Stay 
Connected with New Existing Customers After They Buy!  

http://images.google.com/imgres?imgurl=http://www.syberworks.com/graphics/survey.jpg&imgrefurl=http://onlinesurveysite.com/using-online-surveys-for-research&usg=__NrLHR1JoF0IWIGyGsNARo0S4juo=&h=281&w=360&sz=42&hl=en&start=1&tbnid=eWOCm4nsQEYzUM:&tbnh=94&tbnw=121&prev=/images?q=online+surveys&gbv=2&hl=en&sa=G


 
 

VGet more mileage out of your traditional marketing (i.e. print and broadcasting). 

VGrow community email database. 

VDevelop cooperative relationships with schools and school organizations so that everyone       

   wins! 

 

Our Solution for Your SUCCESS: 
Innovation + Education + Affordability + Effectiveness + Accountability 

A CAP Community Specific 

Marketing Specialist 
 

To help your business get the most out of participating in the CAP 

program, an experienced community specific marketing  professional 

will show your business how to use CAP to: 

 

 



Benefits of Participating in the CAP Program Include: 

Yearly Listing on the CAP Benefit 

Provider  Website 

America Indivisible CAP Membership 

Card 

Customized High Resolution QR Code 

To Promote CAP Listings 

Commemorative America Indivisible CAP 

“We Are the 100% Wristband” 

 



Businesses Also Receive A CAP Window Cling Decal 

This window cling decal identifies a business as a  

Community Alliance Partner and  

proudly shows a business’s support for all schools and  

school organizations the community! 



How Some Businesses 

Are Using CAP  

To Develop  

Win-Win Partnerships 



SmartKid Report Card Reward Certificates 

 

Aôs and Bs no Côs 

Or 3ôs and 2ôs no 1ôs 
 
       This is a great way to reward the outstanding 

academic achievement of students in the 

community. 
 

To redeem report card rewards: 
 

• Parents  or students prints out report card 

reward and present it along with their original 

report card to business 
 

• Business management will sign report card 

and redeem report card reward.  

Metro Atlanta Areas 



Celebrating Excellence Together! 

Developing Win-Win Cooperative Relationships! 

Rewards academic achievement while growing their community email database, 

saving money and increasing customer loyalty. 



 

 

Benefits Provided to Dunkin Donuts: 
 

•Increases goodwill in the community 

•Know customers on first name basis 

•Increases customer visits  

•Targeted and measurable campaigns 
 

Benefits Provided to PTAs: 
 

•Incentives for maintaining PTA   

 membership 

•Helps attract new PTA members  

•Potential increase membership revenue  
 

To redeem PTA Member Only coupons:  
 

PTA members show a valid PTA 

membership card.  Businesses verify that  

the name on PTA card matches the name 

printed on the coupon.   

 

Targeted PTA Member Only Coupons 

Clayton County Georgia 



Bringing Communities Together! 

Developing Win-Win Cooperative Partnerships! 

Provides incentives for PTA members while growing a community email 

database, saving money producing a win-win relationship 



CAP Community Bucks to Reinvest Money Back into Local Schools! 

Sample Chick-fil-A Spirit Coupon  

 

CAP Community Bucks!  works similar to 

the popular BOX TOPS Redemption Program.   

 

Money is earned for school or school 

organizations whenever community buck 

coupons are redeemed. 

 

Example:   
 

At Chick-fil-A Small Change Ads Up! 

 

       300 (Spirit Coupons) 

     x .50 (Chick-fil-A Donation) 

 

     $150.00  No small change! 

 

 
 

Marietta Georgia 



See What 

Others Are 

Saying 

About the 

CAP 

Program  



Testimonial from a CAP Sponsor and PTA Leader  

“For the past two years the Atlanta Falcons 

have partnered up with Georgia PTA and the 

CAP Program to host a PTA MVP Family 

Day with the Atlanta Falcons. The Falcons 

provide ticket discounts to PTA families and 

a portion of the proceeds from every ticket 

sold benefits each individual school and the 

Georgia PTA. The CAP Program allows us 

to effectively promote this event, along with 

any other special initiatives that we want to 

extend to PTA Families and supporters. The 

relationship has been fantastic, and we look 

forward to continued success working with 

Georgia PTA and the CAP Program." 

Warren Parr, Group Sales Manager, 

Atlanta Falcons 

“My name is Kiddada Asmara Grey. I am 

the 2nd Assistant District Director for one of 

the largest membership groups in the state 

of Georgia. Through my work at the District 

Level, I am responsible for over 179 

schools of all levels and especially different 

economic levels. This is important to note 

in this economy when some schools are 

very much in need of monetary help.  A 

light for our schools all over the state of 

Georgia, was Randall Ware and the CAP 

Program. The CAP Program has worked in 

various schools--from the richest to the 

poorest by way of illustrating the social 

responsibility that we as parents, schools 

and business leaders need to illustrate 

collectively to keep our schools top notch.”  

Kiddada Asmara Grey, PTA 2nd 

Assistant District Director, District 9  

PTA Officer 



What is the  

Cost of 

Participating 

In the 

CAP Program? 



 
 

 

*$180/Year 
That’s about $3.75 a week! 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
*Your CAP subscription  automatically  renews each year in the 

amount of $180 per year per business location. 

Affordable & Cost Effective for All Businesses! 



CAP  
Community Alliance Partner 
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If you have any questions regarding  
CAP Program just call or email:  

 

Randall Ware  
678-732-4315 

rware@capperks.com 
 

Thank you for your time! 


